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Key Takeaways:

m The “C’est La Vie!” campaign effectively shaped
sexual and reproductive health intentions across
different groups, with role models and influencers
helping to drive these changes.

B Addressing cultural and social barriers to
contraceptive use was important to the campaign’s
success.

Sample Visuals:
Self-reported contraceptive use among participants, 2024.
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Céte d’lvoire 27 40
Yes 43 39
Intend 30 20
\[o]
Role Model Group 22 34
Yes 42 40
Intend 37 26
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Table of Intention to Use Contraceptives

A table showing the percentage of participants intending to use contraceptives
at baseline and endline, disaggregated by demographic variables.

Table of Changes in Intentions by Intervention Group
A table comparing the changes in intentions across different intervention groups.
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